
Talent apps provide audience engagement and insights 

 

 

Challenge 

Talent shows are amongst the most successful TV formats. They 

are interesting for viewers, not in the least when they’re 

actively involved in choosing the winners. This explains why 

new variations on this theme are being developed all the time. 

But however creative the concepts may be, they never live up 

to their full potential. Because so far, audiences have only 

been given the chance to vote in the final leg of a 

competition. How about involving the viewers from the very 

beginning? 

 

Solution 

NoticeSound is a young company, which joins creativity and 

flexibility with technology. They developed a white-label, 

user-friendly app that’s perfectly suited for attracting and 

engaging audiences. Not only in talent shows, but for all 

kinds of TV formats it’s an easy to incorporate, fun feature. 

The software (for iOS and Android) supports all kinds of 

image, audio and video formats, allows for in-app purchases 

and is compatible with every modern device.  

Also, it’s as interactive as TV producers and viewers could 

wish for. Now, for the first time, it’s possible to put the 

public in the drivers’ seat, even before the first episode of 

a show has aired. Via the app, the audience can select which 

talents are invited for the programme. In each following 

round, the artists with the highest scores go on to the next 

level. This methodology alone can boost a TV show’s ratings; 

users are more likely to watch performances by artists they’ve 

voted for. 

The app can manage all kinds of rounds: solo performances, 

battles, and even duets are fully in-sync, wherever in the 

world the contestants are.  

 

Result 

The NoticeSound app enables a next step for tv formats, using 

today’s technology to the max. Choosing an app will likely 

attract a younger audience, but the tool is user-friendly for 

all ages. Over time, by voting and using the app, a user 

profile is created. These data, and the analyses that can be 

performed upon them, produce valuable audience insights and 

comparisons. Just let NoticeSound take care of GDPR 

compliance, servers, network, storage, technical handling, 

scalability, updates, support, etc. 

Always a step ahead, NoticeSound also runs a music label, 

which could help release, market and promote any recordings by 

a talent show’s participants. 


